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Campaign Goals
Initial Challenge: Identify Target Audience that uses Informed Delivery

— Household data provided by USPS but no demographic data
— Auvailable to Residential Consumers Only
— Our Identified Audience: College Students 18-25

MULTIFACETED:

— PROMOTE DIRECT MAIL (Physical piece) RELEVANCE TO an INFORMED
DELIVERY (Digital) AUDIENCE - B2C

— PROMOTE PRESORT AND DIRECT MAIL PRODUCTS AND SERVICES, USPS®
MAIL, NCOALink® and DATA QUALITY — B2B
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Campaign Goals

e Goal #1 — Consumer Facing: Make the college students understand
that physical mail is still relevant and that they should and do care
about where their mail is being delivered and who is opening it.

 Goal #2 — Business Facing: Our second goal was to take the
statistics of the campaign and educate colleges and universities
about the continued relevance of mail and how important it is to
use USPS tools and certified software to ensure that the right mail
piece gets to the correct address.
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USPS User Base of Informed Delivery Customers

(as of 04/10/2018 — Source: https://www.usps.com/business/informed-delivery.htm?utm source=informeddelivery&utm campaign=informed-delivery-mailers-spring17 )

Area > District > ZIP3 > ZIP5
Capital Metro

Eastern

Great Lakes

Northeast

Pacific

Southern

Western

Grand Total

AccuZlP Informed Delivery Pre-Campaign Analysis Report

Pre-Campaign List Size Eligible 11-digit Delivery Point ZIP Codes  Unique Eligible 11-digit Delivery Point ZIP Codes # of Subscribers Subscriber Saturation (%) # of Email Enrolled Subscribers Email Enrolled Saturation (%)
5000 5000 5000 727 14.54 188 3.76
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https://www.usps.com/business/informed-delivery.htm?utm_source=informeddelivery&utm_campaign=informed-delivery-mailers-spring17

CollegeStudents_NCOA_Pre-Campai

		Pre-Campaign List Size		 Eligible 11-digit Delivery Point ZIP Codes		 Unique Eligible 11-digit Delivery Point ZIP Codes		 # of Subscribers		 Subscriber Saturation (%)		# of Email Enrolled Subscribers		 Email Enrolled Saturation (%)

		5000		5000		5000		727		14.54		188		3.76






Portal Screen Shots - Campaign Preview — Components

Campaign Information
Brand Display Names Mailer ID (MID)
AccuZIP, Inc. 201109
Campaign Title Intelligent Mail® Barcode (IMb) Serial
Number Range
College Students NCOA_2ndRun
Campaign Code 1ase20234 1. COMING TO YOUR MAILBOX TODAY.
AZ022118-B 128526283 View all mail on Dashboard
al on »
Campaign Start and End Dates Mailpiece Shape
2/22/18 - 3/1/18 Letter

Campaign Media S \ O AHE YUU HEAI.I.Y
Representative Image Ride-along Image ; MOVED OUT?

IF YOU STILLGET MAIL AT ¥C

SR CTIivare —

4 MOVED 0UT? W

*

5 = ARE YOU REALLY

£

Representative Image URL Ride-along Image URL

https://goo.gl/zrpYA2 https://goo.gl/zrpYA2 ACTIVaTE
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CREATIVE SOLUTION

ne ARE YOUREALLY
ﬁl Mux!grwpmgoy;[\? You can change thls
S
B e A e
MESSAGE: SIMPLE AND FUNY EMOTIONS: PRIVACY AND CONTRO
(Postcard and Representative “You can change this.”
Image) QR code and Google Short URL
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Digital Engagement and Interaction
- Ride-Along and Landing Pages -

Relatable Demographic Images

— ACTIVATE o—

Informed Delivery Ride
Along and Landing page
e Relatable

YOUR PRIVACY Py Fun
jj/ ﬂ e Relevant
p ﬁ * Engaging
UPDATE YOUR ADDRESS USIG THE
ESS SERVICE
Ride-along image Interactive Element:
o Ride-along Image URL
https://goo.gl/zrpYA2

»
>

ME) (25t Landing page)
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https://goo.gl/zrpYA2

Click-Throughs and Statistics for Campaign Visibility
v'Internal Marketing Automation Platform
v'Internal Mail Tracking and Reporting System

Tired of your parents opening your mail? EUSPSCOM R Sacure & Priveme USPS HOME | FAGS
e |

You can change this! Official USPS® Change of Address

Just change your
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4
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<
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* Emall Confitmation Receive an imimsdiste emall corfimetion of your Change of Address
Since they probably ¥ MyMave com Local Information, Toole ard Ofars Uais yoe mos comyphots wit ks oo dea at Myklo o
didn't teach you how in
high school.
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USPS Post-Campaign Analysis Informed Delivery Reports
and Internal Marketing Automation Platform Results

Post Campaign Analysis Report

CAMPAIGN DISPLAY NAME CAMPAIGN TITLE CAMPAIGN CODE START DATE END DATE % of Emails Opened
AccuZIP, Inc. College Students NCOA AZ022118-B 2/22/2018 3/1/2018 0.65034965
Outgoing Clicks

35% m Unopened
m Opened

Internal Marketing
Automation Platform
Reports on Tracking Unique
Visitors and Clicks
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Internal Mail Tracking and Reporting Platform for Mail-Piece Visibility
and Delivery Statistics — Goal: Promote Tools to Business Audience (B2B)

Job Reports
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What we learned:

e Challenge is the Goal: Add a digital experience to your physical mail
pieces using the USPS® Informed Delivery Service

e Bi-Directional interest in two-mediums

 Must work together so that one doesn’t cannibalize the other
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What did we learn?

We like it! How can we help our customer partners with
Informed Delivery?

Answer: Educate and Promote Relevance
of Direct Mail and Power of
Complimentary Technologies

" USPS: “Create Once. Connect Everywhere.”

Source: https://www.usps.com/business/informed-delivery.htm?utm_source=informeddelivery&utm campaign=informed-delivery-mailers-springl7
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https://www.usps.com/business/informed-delivery.htm?utm_source=informeddelivery&utm_campaign=informed-delivery-mailers-spring17

Thank you!

/\ OUR TECHNOLOGY. YOUR SUCCESS.

~—
accuzip
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