We create child-friendly reading
" spaces in barbershops. ‘
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Sponsor a reading space in a barbershop: BRSNS
www.BarbershopBooks.org
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Why connect books to a male-centered space and

Involve men in boys’ early reading experiences?

o of Black male 4th
o graders are not
proficient in reading.’
_ 0 Less than two percent of
2 /0 teachers in the United

States are black males.2

1 for 300

Some low income
communities have
as few as one age
appropriate book for
every 300 children.*
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Every $1 dollar invested in Barbershop

Books generates 27 minutes of reading Reading for fun, just once
in barbershops. or twice a month, improves
students’ reading scores. °

Most black boys live
with single-mothers.

50/ Less than five percent of children’s books
0 published in 2014 were about black people.?
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For more info: info@readingholidayproject.org n @BarbershopBooks

Sponsor areading space in a barbershop near you:

www.BarbershopBooks.org




